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76% of users 
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Consumers 
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Link the data on consumer’s side

ACCESS TO CONSUMERS PERSONAL DATA WITH TRUST
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Ask users questions through their data !
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The product

http://www.youtube.com/watch?v=HqSh3X-JO-A


There is a momentum
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Personal Data Vault
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Business model
 

12 6.5M

SHARE OF MARKET 
≈ 7% of EU broadcasters

CONVERTED USERS
User conversion rate 

per broadcaster 
(3% Y1 / 6% Y2 / 10% Y3)

REVENUE
2022 - 2025 

28M

Free for end users
We charge 0,05 € on Query / Data sources for organisations 



Business model
Ecosystem based and scalability

Broadcaster A Users Broadcaster B

Leverage on data reuse

New services & data New services & data
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Closed 
ecosystem

Open
Ecosystem

Personal data storage & sharing 

Personal data valorization
Competition

Most of 
companies



Philippe Duchesne 
Technical lead

Loic Quertenmont
Lead data scientist

Alexandre Cassart
Consultant 

Lawyer & CIPP/e

Justin Sirjacques 
Full stack dev

Laurens Van Cauwelaert
UX & Front-end dev

Tijs Gommeren 
Front-end dev

Data engineer

Frederic Lebeau
Product & Tech

Co-Founder

Quentin Felice
Business & Growth

Co-Founder

The team
 

Business data value
 

Data user experience
 

Privacy & user control
 

Personal data regulations

© 2021 Datavillage



Thank you

Frederic Lebeau
frederic@datavillage.me

Quentin Felice
quentin@datavillage.me

www.datavillage.me
   

             @datavillage
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