
Divizend — Find. Act. Maximize.

The open financial data 
operating system.

Divizend — 為您提供最佳方案
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No structured access to financial data
Data formats not unified, expensive, legacy technologies
→ innovation inhibited!

Problem

FinTechs and 
independent 
developers

Trading and investing seem like
gambling for many people!
Easier access to content for
fact-based investing is needed

Neo-brokers 
increasingly 
popular, but 

lack of financial 
literacy
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Game Changer: We create the first open, modular, programmable ecosystem 
for financial data applications

In general, widgets assemble data 
… from the personal portfolio and publicly available data 
from our securities database and they are displayed in the 
Actor web application
→ Types of widgets: informational, analyzing, trading

Widgets

Widgets are 
distributed 

via the Actor 
Marketplace
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The Actor is the new super-app for your personal investments
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But only targeted at B2B 
users and such data 
providers have legacy 
business models

Large market with a huge untapped potential

$32 billion

Global Market 
for Financial Data

FinTechs and Neo 
Brokers are on the rise 
growing more and more

A market for financial data does not 
yet exist for FinTechs

Huge 
Potential!

13 million 
Users

1 million 
Users
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Competition is limited to legacy business models

Only deliver 
datasets, but no 
value-added 
services

»Legacy systems« & 
very expensive
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Widget Developers 
(i.e. users of underlying 
infrastructure of SecAPI 

and SecDB

An open ecosystem that serves all relevant customer segments

Actor end users 
B2C

Actor widgets 
embedded into 
finance portals, 

online banking and 
brokers 
B2B2C
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Divizend’s 
share: 30% 

of all 
payments

Base: 
Business Model of App Stores 

(such as Apple, Google)

➔ commission fees for 
transactions and opening 
depots

➔ monetizing specific actions in 
widgets

Proven and high-margin business model

- for free
- one-time fee
- subscription model

Widget
pricing

Additional 
income
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Market Adoption and Traction
API First Company + Strong Partnerships = Low or Zero customer acquisition costs

Banks, Brokers & Stock 
Exchanges

Marketplaces, API and 
Data Providers

Magazines & 
Web Portals
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Key revenue drivers and metrics

- "Free cash flow is an important 
metric for Amazon“ — the 
company’s CEO, Jeff Bezos, has 
called it Amazon’s “ultimate financial 
measure”.

- Based on our established 
partnerships, we expect €1.5M in 
revenue in 2021 and €3M in 2022.

Financials

Our revenue is based on a combination of transaction based fees and subscription services.
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Fundraising History and Plan

Fully self-financed and bootstrapped

Continuous talks with international strategic investors

2-5 Mio. EUR 
Series A round 

planned for 2021

Accelerators

09/2020
Winner of EY Start-up Academy

07/2020
European Data Incubator

03/2021
REACH Incubator

04/2021
German Accelerator Kickstart International

Memberships, events and competitions

01/2021
FinTech Sandbox

03/2021
OpenWealth Association

03/2021
TechQuartier

05/2021
Winner of South Summit Fintech
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Building on more than 30 years combined startup experience up to unicorn status

Thomas Rappold
Co-Founder & CEO

Julian Nalenz
Co-Founder & CTO

Justin MeszarosJonas Tamimi
Head of Infrastructure

Christian Schlienkamp
Head of Securities 

Database

Lena Pietsch
Head of UX/UI

Head of Sales & 
Financials


