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Who we are? |

Digital Data Spain/ Digital Partners (Spain/ Switzerland) leading expertise in Data Driven Artificial Intelligence
Platforms and Strategic analysis for International organisations, Health organisations, Sport and Public Services

verticals.

We are member of BDVA — European Union Big Data Value Association , member of the European DIGITAL SME
Alliance Focus Group on Artificial Intelligence (Al) & ICT Sustainability, the ITU/WHO Focus Group on Artificial
Intelligence for Health (FG-AI4H) and Member of the NEM- New European Media initiative .

Ambition: Answer several opportunities and challenges of a growing market related to Digital Monitoring Platform
of Web and Social Media using Big Data, Al, APls and Analytics.

Global media

monitoring
tools market

Digital Health

USD $639.4
billion by 2026

4

Key Digital Player Innovative SME EU Al Wach Global Open APls  Expert Members InvestHorizon

icrosoft Bizspark #1 only Swiss In charge of the  In charge of the APls Member within the Active Member of the
Pius & IBM Softlayer  representative —2018  methodolgy Artificial methodolgy EU Digital SME, SME Focus Group on Honored
Incubators program Selected one of the 6 Landscaping Landscaping for the ~ Digital Innovation  Artificial Intelligence ~ Member of the
most innovative Start-up  Intelligence for the Global Digital Hub and Govtech Selected SME's
in the Annual Forum Public Sector for EU  Inclusion Initiative
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What we do? From data to intelligent Analytics

Data Spaces with Content curation solution &

lobal Monitoring Platform for Decisi
Global Monitoring Platform for Decision Support e ey |-

The Big Data Hub

Countries/Territories

A Data Driven Global Monitoring platform for Social

Media and Web for decision support enabling Multi types SSEEES>
of data ingestion, data analytics using cognitive Doz,
computing technologies; Open-source intelligence, %GC@
including analysis of text NLP and semantical <
technology, image recognition, social interactions and

relevant metadata on other web platforms;

Content selection (Content suggestion engine,
Content alerts, Feeds monitoring (RSS, Twitter,
media, sites & blogs, YouTube...), Owned content
(web, presentations, MS Office files, images,
videos...)

« Content hub (Customized private / public
hubs(header, footer, banners, logo, font ..),

SOCIAL PLATFORMS QOO ® ) Content tagging, Content history search
OO0 « Content Distribution ( Content calendar / Content
TRADITIONAL WEB scheduling, Share on social media, Newsletters
SOURCES BOO o '

campaigns management, Integrate on websites)
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Common Misuses LOgOS

Global Online -wﬁ{-%fﬂ
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Other applications for public
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Listening all the public information’s Structured
& Unstructured data to produce intelligence
insights & Analytics to reinforce public policies :
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Safernews Global
Digital Platform
Monitoring

A Use Case Centric approach.

Based on our main use cases and our
industry expertise, provides a set of
standards ‘Insight tools” replicable on
all projects with parameters like
Geography, Constituents: Influencers,
Communities, Keywords

NLP- Semantical Segmentation

Aptamil

%@%E%l@%%

IMAGE AND LOGO RECOGNITION

Overview v

Keywords

ameria #baby babycenter 4
#breastfeeding
weastmik

Languages

English  ® French

Social Media Monitoring

SOURCES OF THE DATA

Data sources and metric
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Success Story: WHO

our project Result

WHO reveals shocking extent of
exploitative formula milk
marketing Link and Report here

The second report in a series detailing exploitative marketing
practices employed by US$ 55 billion baby formula industry, shows

Example of an influencer promoting a BMS product

| felt like
ng versus thriving. It is
tant to me that the

ive for both

Example of a BMS manufacturer’s cross-Caribbean
communication strategy to promote baby foods

589 following

o AGiftfor

& youflove

me and .ubi:er so | was ved when e
parents, particularly mothers, are being insidiously and persistently '{fﬁu"f ["‘5]0"3:35' This i
: ormula is closest to breast
targeted online milk t was a no-brainer for me iz o) How to Enter:
because it contains lactoferrin (a 2% nGiftfor o
28 April 2022 | News release | Geneva | Reading time: 3 min (907 words) > protein found in breast milk) and Nouf Loye oot
< memiddan tha hact aidinni- A

Formula milk companies are paying social media platforms and influencers to gain direct access to pregnant women
and mothers at some of the most vulnerable moments in their lives. The global formula milk industry, valued at some
US$ 55 billion, is targeting new mothers with personalized social media content that is often not recognizable as
advertising.

A new World Health Organization (WHO) report titled Scope and impact of digital marketing strategies for promoting
breast-milk substitutes has outlined the digital marketing techniques designed to influence the decisions new families
make on how to feed their babies.

SCOPE AND IMPACT OF DIGITAL

Example of a promotional post for a formula brand
launching a competition (#SuperEssentialWeek

Example of a BMS
manufacturer’s single YouTube
channel for Latin America

BMS owned Baby Clubs

Don't forget to tag and

Latinoamérica

MPORTANT NOTICE: Breast milk is
the best food for an

irrently on can also get with discounts of up to 30% on . Corsult
your e-commerce platform. We are waiting for your participation until April 9, 2021 :‘l__hE'DJ'."Ei";lhfalf‘;'Jff"ESiD“al
MARKETING STRATEGIES FOR . B opors your hesily,
- physical and social growth and
PROMOTING BREASTMILK SUBSTITUTES development with tis very
SUPER WEEK affordable opportunity. Discover

We extend our thanks to colleagues at Digital Partners
Switzerland SA (DPSA), the George Institute for Global Health,

Australia, and M&C Saatchi World Services, United Kingdom, for
their support in the preparation of this report.

Y World Health
‘¢ Organization
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Menangkan iPhone 12 Dengan Mengikuti
Essential Instagram Competition

daughter
loves it”

Charlotte, Widnes

mare about our
formuila and its benefits.


https://www.who.int/news/item/28-04-2022-who-reveals-shocking-extent-of-exploitative-formula-milk-marketing
https://www.who.int/publications/i/item/9789240046085

Digital Data‘.Spain Team & Aavisors
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Clients, Partners and Business model

Customer Pipeline

g

Existing Clients
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Sales and*Expected Revenues

Cumulated Spanish and Swiss branch

Sales & Grants K CHF Net Profit
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Competition Analysis

Tools That Fight Disinformation Online
Tools That Fight Disinformation Online | RAND

Tools to Monitor Disinformation - EU DisinfolLab

AdblockPlus B.Ioclfs ad'vertisements and websites through the use of
filtering lists

Monitor brand and trademark use, affiliate compliance, and

SEARCHVIONETOR - .
com pet|t|ve adve rtisers

£ Bot Sentinel

€ Botometer

Detect and track troll bots and untrustworthy

Twitter accounts
Web-based program that uses machine learning to

classify Twitter accounts as bot or human
A web-based automated, live fact-checking tool developed

by University of Texas at based on NLP which fit research

and academia
A web-based tool that rates news outlets based on the

"probability of disinformation on a specific media outlet."
Check the recent activity (last 500 tweets) of a Twitter

account
This plug-in allows to understand which Facebook pages have

shared a website/link on social media as well as the
interactions metrics of these shares

ClaimBuster |

Global
Disinformation
Index

|:hl accountanalysis

Srgstangle

BADIH

EENEN
LI

Game exposes players to fake news tactics

Most of the tools have a vertical use case approach and
generally one social media analysis like twitter or using
only one technigue like Natural Language Processing

Radar
==@=Safernews Search Monitor Adblock Plus
Bad News ==@=—Bot Sentinel ==@==Botometer

Multi-channels

Facebook, Instagram,

Data spaces creation . . .
P Twitter, Linkedin

Blogs, Websites

Automated reporting &
Monitoring

Alerts

Analytics and Dashboards ultiple Use cases

Al Models (Text, Image,
Video, Unstructured)
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https://www.rand.org/research/projects/truth-decay/fighting-disinformation/search.html
https://www.disinfo.eu/resources/tools-to-monitor-disinformation/
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MISINFORMATION
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True Information

Percelved truth value Influential i Misinformation
Categories of 7'_& Trust
Repeated exposure Expertise f Information Disinformation

Perceived social Propaganda
COMSEnsus . Credibility . [ I | |

(Pluralist ignorance) |
'IIIII — Accuracy REllablllty AUthEnﬁCity
Sources of -y Vestedintere
Misinformation o — |

General acceptability? Credibility of Source? -

Assessing | | Completeness at identi .

. . entit Integrit
truth value of Misinformation point of creation Y grity

Preexposure
warnings
= Repeated
Reducing impact of \_fetractions c st (with
i Misinformation T Povdingan onsistency (wi

Consistency of message? | Coherency of message? N alternative ' 1 formal rules of Archival Bond g?tr:rplle;%is:
Knowledge consistency Fits a broader stary creation)

Internal contradictions.

Logical compatibility
Compatibility with Sense and coherency of I'-, Worldview i i
preexisting beliefs the individual elements . Challenges of -—— DbJ ECtIVItW{
corrective measures Skepticism — Impartiality
(Naturalness)

Misinformation landscape. The figure summarises the different aspects of misinformation.

Source : Victoria Lemieux

Mis/Disinformation is a complex phenomenon that cannot be efficiently addressed with monolithic solutions. What is required is a set of complementary
policies and digital tools to effectively tackle the different political, social and media issues connected with the root causes of this problem. Addressing
Misinformation is one of the biggest challenges of our societies, and a priority for public authorities, the United Nations (UN*) the World Health
Organisation (WHO?*) and the European Union (EU*) the European Parliament®* on the impact on democratic processes and human rights in the world.
Other initiatives like EDMO?* the European Digital Media Observatory Media vision 2030* An additional important initiative is the 2022 Code of Practice on
Disinformation* which includes commitments on behalf of social media platforms and internet advertising companies.
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https://www.unmultimedia.org/avlibrary/asset/2615/2615719/
https://www.who.int/health-topics/infodemic/understanding-the-infodemic-and-misinformation-in-the-fight-against-covid-19#tab=tab_2
https://digital-strategy.ec.europa.eu/en/policies/online-disinformation
https://www.europarl.europa.eu/RegData/etudes/STUD/2021/653635/EXPO_STU(2021)653635_EN.pdf
https://edmo.eu/
https://nem-initiative.org/wp-content/uploads/2020/04/nem-vision2030.pdf?x98588
https://digital-strategy.ec.europa.eu/en/policies/code-practice-disinformation

. 4 Centre for
M Ageing Better
Action today for sl cur tomortows

COVID-19 pandemic

Elderly Mis/Disinformation use case . ez

Social media and digital technologies usage among the elderly has soared in Can eating
recent years. The group 65 to 74-year-olds in particular have become Gartic s o hesihy food P The new
increasingly active users. antimicrobalpropertis (2015 nCoV)?
In 2019, 76 percent of the respondents in this age category said they had CATaRE AR TRAY

used social media, up from 40 percent five years previously. An increase in Pp'ggf'm(:",:";v,d

social media use was also seen among people aged 75 and over.

Objective: Compile, analyse and monitor the digital communication
proliferation, source and conduct regarding active and health ageing topics
that can be detrimental to senior’s quality of life such as:

. Fakenewsi.e., ingestion of large quantities of garlic will prevent OBIECTIVES: —
contracting covid-19, so no other preventative measure is required see - Strategy .
example: https://www.nytimes.com/2020/02/06/health/coronavirus- - Content
.. . . . - Reach .
misinformation-social-media.html or et ° Scenario 3
- Misguided informationi.e., strenuous exercise once a week, replaces a Theme 1: Exposure - magnitude of message |
daily active lifestyle and healthy eating see example:
https://www.researchgate.net/publication/265378122 2 Misinformatio Theme 2: Access & spread - capability of message in reaching target I
n_Effect_in_Older_Versus Younger Adults A Meta-
Analvsis and Review Theme 3: Enhanced technical opportunities for semiotics and appeal - sophistication and perception I
«  Promotional messagesi.e., bladder-control medications recommended
by influencers, that can mask an illness that requires medical Tt 4: 00 S0 wACHE ISATING = Kols RAaDlA I e It I

attention see examples: https://www.fbi.gov/scams-and- |F-milv&mnds | !Itxpmmmmunnv| | Manufacu:ml
safety/common-scams-and-crimes/elder-fraud

14
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https://www.nytimes.com/2020/02/06/health/coronavirus-misinformation-social-media.html
https://www.nytimes.com/2020/02/06/health/coronavirus-misinformation-social-media.html
https://www.researchgate.net/publication/265378122_2_Misinformation_Effect_in_Older_Versus_Younger_Adults_A_Meta-Analysis_and_Review
https://www.researchgate.net/publication/265378122_2_Misinformation_Effect_in_Older_Versus_Younger_Adults_A_Meta-Analysis_and_Review
https://www.researchgate.net/publication/265378122_2_Misinformation_Effect_in_Older_Versus_Younger_Adults_A_Meta-Analysis_and_Review
https://www.fbi.gov/scams-and-safety/common-scams-and-crimes/elder-fraud
https://www.fbi.gov/scams-and-safety/common-scams-and-crimes/elder-fraud

Concept Notes: Proliferation of detrimental information for elderly

The idea:

The presance of the elderly population on social media and digital world is increasing. This
population is susceptible a misinformation due to the novelty of the madium. In order to improve
the ageing population quality of life, a monitoring and intervention on social and web-based
platforms by a regulating health institution such as the World Health Organisation.

Life expectancy is not the only factor increasing, the growth of internet usage is spread worldwide.
Similarly, to the life expectancy, some Regions still lack behind.

Although 97% of the world's population lives within reach of a mobile service, only 53% of the
population used the internet in 2019, Between 2005 and 2018, the number of Internet users grew
on average by 10 per cent every year. Considering this growth and the accessibility of the service, it
is expected the gap presented by the WHO Regions will dacrease rapidly within the next decade.

Social media and digital technologies usage among the elderly has soared in recant years. The group
65 to 74-year-olds in particular have become increasingly active users.

In 2019, 76 percent of the respondents in this age category said they had used social media, up from
40 percent five years previously. An increase in social media use was also seen among people aged
75 and over.

Sources : https://www.emerald.com/insight/content/doi/10.1108/1ET-10-2017-0041/full/html
https://www.cbs.nl/en-gb/news/2020/04/more-elderly-active-on-social-media
https://www.ageing-better.org.uk/blogs/how-are-older-people-adapting-digital technology-during-
covid-13-pandemic

Objective: Compile, analyse and monitor the digital communication proliferation, source and
conduct regarding active and health ageing topics that can be detrimental to senior’s quality of life
such as:
e Fake news i.e., ingestion of large quantities of garlic will prevent contracting covid-
13, so no other preventative measure is required see example:
https://www.nytimes.com/2020/02/06/health/coronavirus-misinformation-social-
media.html or
e Misguided information i.e., strenuous exercise once a week, replaces a daily active
lifestyle and healthy eating see example:
https://www.researchgate.net/publication/265378122 2 Misinformation Effect in

Older Versus Younger Adults A Meta-Analysis and Review
e Promotional messages i.2., bladder-control medications recommended by
influzncers, that can mask an illness that requires madical attention see examples:
https://www.fbi.gov/scams-and-safety/common-scams-and-crimes/elder-fraud or
https://www.acfe.com/fraud-examiner.aspx?id=4294397223

Approach: Utilise pre-exiting digital platform which monitors social Madia and web data,
incorporating App APls and other data sources that Public authorities receives from health
ministries.

This data will be cross-related and generate basis for implementing a monitoring system which will
target elderly and the different stakeholders influencing them (Care givers, Friends and family and
retailers/ promotional platforms)

Deos d.o.o. ISTVARIMO PRILOZNOSTI
Gmajna 7

1357 Notranje Gorice
Slovenia, EU

DIGITAL DATA SPAIN, SOCIEDAD LIMITADA
Calle altea 50

Arroyo de la miel

29631 Benalmadena

Malaga

Dear Mr. Anys Boukli,

The purpose of this letter is to acknowledge that DEOS d.o.o. is interested in joint projects
connected to digital solutions to support the life of the elderly individuals. In a world where
new technolegies such as social and web-based platforms overwhelm us with information, it
is detrimental that individuals can filter these vast quantities of information. It is important
that are actions are guided by relevant and true data.

DEOS is the largest private provider of institutional care for the elderly in Slovenia (on
31.03.2022, the market share of DEOS d.o.o0. equals 7,0% with 1.385 out of 19.728 spaces
in all nursing homes in Slovenia) (source: http:iwww ssz-slo.sif). Additionally, in 2020
DEOS obtained a concession for another 214 spaces in institutional care on two locations
in Slovenia which will be on the market by 2024. The company also provides various other
services in the field of long-term care such providing care at home, providing care at
assisted living accommodations, day care centres, extended hospital treatment, etc. We are
also the largest partner in the »ZdruZenje koncesionarjev domov za starej§e«, which is an
Economic interest group of Slovenian privately owned companies in the field of care
homes

We believe that DIGITAL DATA SPAIN has developed an interesting project idea. If
realised, it would have a profound impact not only on the quality of lives of the elderly
individuals, but also on the companies, professional organisations and policy makers which
work with the elderly

DEOS would be happy to contribute to future projects connected to this topic, since its main
objectives have important synergies with our institution. We believe that a collaboration
between our institution and DIGITAL DATA SPAIN will result in high-quality results, with
important contribution to the lives of the elderly.

Thank you for including us in these efforts and we wish you the best of luck!
Kind Regards,

Miha Kranjc, director of DEOS d.o.0.

A== T
/ S

-

DEOS, celestna oskrba starostaikev, d.o.o.
ssnovni kapital 2.916.000€

1022 DOV: S[17727332 | maticna st.: 5895448

200 gri Okroznem sodiéu v Ljublian

Letter of intent
Digital Data Spain, Sociedad
Limitada
Calle Altea 50
Arroyo de la miel
28631 Benalmadena MALAGA
Mail: anys.boukli@digitalgroup.ch

God| 22

18 ottobre 2022

Dear Mr. Anys Boukli,

The aim of this letter is to acknowledge that Azienda Pubblica di
Servizi alla Persona ITIS, is interested in joint projects connected to digital
solutions to support the life of the elderly. In a world where new
technologies such as social and web-based platforms overwhelm us with
information, it is detrimental that individuals can filter these wide quantities
of infarmation. It is important that these actions are guided by relevant and
true data.

AS.P. ITIS Is a public company established in 2003 following the
transformation of the original “Istituto Triestino per Interventi Sociali *
(Public Institution of Assistance and Charity) which dated back to 1818.
Over the years it has specialized in providing accommodations services,
health care and social services to elderly people with specific reference to
the disabled ones. 300 of our guests out of the everall 411 have a high
degree of disability. In the city of Trieste about 8% of the elderly population
is disabled and about 8.000 people aged 80 and over live in urban areas
where the main services provided by ITIS are located.

Our company also offers many other different services within the
framework of the long-term care such as care services at home, assisted
living accommodations, day care centres, etc.

We believe that Digital Data Spain SL has developed an
interesting project idea. IF it will be implemented, it would have a deep
impact not only on the quality of the life of the elderly, but also on the
companies, on professional organisations and on policy makers which work
with the elderly.

A.S.P. ITIS would be happy to contribute to future projects
connected to this topic, since its main objectives have important synergies
with our institution. We believe that a collaboration between our institution
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